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Note: Answer all questions from Part-4 an' any FIVE from Part-B
Part-A (10 x 2=20 Marks)

[Q- No. Stem of the question M|L|CO|PD
i Write two lines eXpressing your opinion on the picture given below, Why is it a 2 1 10
bad design example? J
!l
|
!
2. | Design thinking follows a five-stage framework. What comes after the Pefine |2 | F1:1 10 ‘
Phase ? Why is it an important phase? |
— — £ "
3, Being on the receiving end of empathy is to feel heard. To feel heard is to feel | 2 | 1 | 2 3 lr
valued. An empathy interview is about active listening and active hearing,. |
Mention 3-4 points to highlight the importance of Empathy Interviews? |
4. Empathy Maps generally consist of four quadrants. z 121 7 3
| |
Match the following responses
Feels Shops around to compare prices.
Thinks “I want something reliable.” |
Says Confused: too many contradictory prices
Does “This is really annoying.”
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The Salience Model stakeholder mapping model uses three parameters to group v
stakeholders. The parameters are power, urgency, and legitimacy. Match the
following:
1. Power A. the stakeholder’s expectation for quick
responses to their needs or requests.
2. Urgency B. the stakeholder’s right to be involved. This
is also the relationship of the stakeholder to the
firm.
3. Legitimacy C. the stakeholder’s ability to inf uence the
cutcome of a deliverable, project, cr
organization.
Tip: Remember that your “How Might We” question should not be so broad or | 3 |3 | 2
narrow. A well-framed “HMW? question will contain the right amount of
inspiration for you to quickly start brainstorming potential solutions.
PROBLEM. STATEMENT: Adults need ways to rest at work because their energy u
fluctuates throughout the day, and they desire feeling less stressed and more .
energized. '
Here are examples of HMW questions crafted from that sroblem:
A: How might we create ways to rest and feel less stressed? |
|
{Create two on your own for the given problem statement
There are several ideation techniques that you can use to help your team come up 212 4
with ideas. The most common ones include:
Matck: the
B rainstorming creating visual storylines of how users might go
about solving the problem.
| Mind mapping coming up with the worst possible ideas to
remove creative blocks.
Storyboarding verbally sharing ideas within the group.
Worst possible idea— visually ideating by starting with a keyword that
is related to the problem and then writing all the
ideas associated with it arourd it.
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i 8. How does this tool help us in making informed ch.c isions? Explain two benefits? | 2 | 2 j * 335 i
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i 11. a) | Studies show that only 20% of the student population can identify a singular ' 313 ’ 1 : 10 |
| passion. The other 80% of the population is either passionate about many different ‘ ’ j :‘ |
j things, or there’s no one thing that rises to the level of ¢ ‘that’s what I want {5 do =t !
| for the rest of my life”. For that 80%, passion isn’t something that they have or | L | F
| 1 I

i 1ind, but something that they work into. ¢ an we apply design thinking tc the I g i ‘
| “'wicked problem” of designing your job, your career, and even your life? Write I E | !
L i‘ ‘our opinion in two or three sentences. Jl i i 1
! e ——. ——— e i e B i = 4}— — F e

! b) | What are the ﬁvs. phases of design thinking and what ae thc deliverables in cach | 5 { & ! 1 11
l phase? i [ i :
e e ST B e —————— e T e e e J'rﬁ—-:»—-— T*‘—"‘—“*' =
| 12. a) | Look at the following persona and create one for v your ;roblcm statement. | 4|4 o5
| i ! b 2
B s { B
{ ! { |
| Kayla the Millennial | ; { ; =
; | [ -‘ i
| Name: Kayla Location: Bouider, CO | i | ' |
| Age: 23 Prefered Lanuage: English — ! |
} Gender: Female Income: $45,000 a year | i l |
! Travel Style: Adventure Social Netwo:k: Pinterest { ! | ‘
i = | |
| ‘ Summary ; l ! |
IF ‘ Kayla, a Bouider, CO resident, is 23 She was just hired as a customer | J' ] i "
’ ’ service representative after graduating from the University of Colorado “ ! ; |
| | last semester. She makes $45.000 annually, ruch of which she saves | P ‘
| for travel trips. Kayla is a thrii seexer and is 2 ways looking for her I ! i | i
next adventure on sites jike Pinterest. Her gozii with each trip is 1o fing | i | i
L l the best deal on an unforgetiabie experience, I | g
s e — —_— | 3 !
| e |
Bt R R TN % T W
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Create an empathy map like the one done above for one of the personas that you |
and your tearn have created. i

make sure you get ‘he | oIl
i

S I

13. a) | Irnovation, at it's core, is about solving problems. So

| problems right.

T 1e better you define the problem and the better you writ: the questions, the better | 1

the 1deas that they prompt. g
|

Problem: Customers are struggling as first time uscrs

IIMW: How might we improve the onboarding experienc 2 to be simple and failure ‘ 1

proof? l

C-eatr: three such statements for the Problem vour team znd you have identified?

b) | Let’s say you are a small, family-owned restaurant in Chennai that want:s to attrct
maore business from tourists. Here’s a possible customer journey map for your little
restaurant called Gossip Bistro. |

n
lw
Lad
st

Persona - Surabhi Sehgal ;

Aze-32 ‘

J
>

l.ives in - fakarta 3

Income - 25 iacs (In Indian Rupees)

Oucupation - Senior Manager in an MNC

Story - Surabhi is a foodie and wants to explore new cuisines. She and her fam:ly i
have long planned this trip to Chennai to visit the land of temples. This is her fi-st | |

o

Conrd .. 3
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{_‘- trip to India after her wedding and she and Ashish are super excited. She wants an

authentic South Indian experience. She has spent a great deal of money on this trip
alrcady and wants to avoid spending on things she doesn’t need/could get in |
Indonesia. She is willing to pay for a unique experience. though. She also secretly i *
, cherishes the idea of being able to brag about it once sha comes back home. | i

Likes - Good food and wine. |

Leisure - Cooking, writing blogs, hanging out with fricnds and family. She also
reads print newspapers and is relatively comfortable us’ ng Technology.

Create a Customer Journey map for Surabhi, for all the stages Awareness,
Research, making a reservation, dining in, writing a review, coming back /

recommending
RS REE e 3

14. a) | Match the following ideation techniques; 212 4 3

L. Brainstorming | A.This is like brainwriting, but members walk about !
the room, adding to others’ idisas. J

2. Braindumping | B. This is like brainstorming, but everyone writes
i down and passes ideas for others to add| to before
discussing these.

3. Brainwriting | C. This is like brainstorming, but dorie individually.

4. Brainwalking | D. You build good ideas from each other’s wild ideas. _LI
b) | The scamper method is an ideation technique. This desizn thinking approach helps | 6 T—5
trigger creative thinking and it was first introduced by Bob Eberle as a simple
problem-solving technique. Please read the Problem Statement and the approach
to solve the problem suing the SCAMPER technique. Write your own problem } }
stateraent and solve it using this technique !

e e s i

{ Problem: Lack of audience on Website
( Context: Using LinkedIn to drive audience towards wobsite

* Combine: Here we have the option to combine the content published on LinkedIn ’
l | with ﬂf’ content published on another social media channel such as Facebook. ' | e

—_— e i =
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[ | « Adapt: Here we need to consider if there is another side to our problem. For

example, our content might not be interesting or we might not be using the

1 platform to its full potential. Because we are presenting: LinkedIn as our main

social media channel and whatever is published there constitutes our brand

1 anpearance. Thus, these factors can encourage or discourage our audience to visit ,

' our website. '

« Modify: We might need to change our approach to'wards LinkedIn and the
content published on it.

« Put to another use: We can consider developing Linke!In as a learning platform |
for our audience rather than just a channel to promote oLt website. |

« Lliminate: We might need to eliminate linking, posting a certain type of content |
to stay focused on our theme.

'« Reverse: We should consider reversing our approach aad use our website as the
main media channel thus curating specific material for that approach.

Thus, by using this technique one will be able to experiment and consider several
alternative ideas to solve the problem at hand just like w: did in this example!

(8
LA
w
wh

15. a) | During those priceless, time-sensitive moments that deserve to be captured on
camera so that they can be cherished forever more—like your child walking for
the first time, or spotting your favourite celebrity in your local coffee shop— |
there’s nothing worse than being confronted with this message:

C'ﬁa-rmot"l'ake Photo

e Is not encugh avallable storage
ake a photo. Yau can manage your ..

-7 sterage in Setlings.

Vvhat would you do if you saw this in the user acceptanc: testing phase

b) | Create a prototype for your product/service. Use any ore of the prototyping | 6 | 5| 5 5
methods that you learnt.
o

16. a) | How can you use Design Thinking to design your Career? Write your thoughts? | 4

i
&
i
|

L8
—
[
<

r
[N
(9% ]

b) | If the goal of empathy mapping is to empathize (and i: is), then the goals you | 4
stould really consider are those of your audience:

What about your content will appeal to users?

"What is it about your product that is uniquely suited to accomplish: their goals?
What do they care about? ‘
i | Who are they?

Give your answers to these questions keeping your problem statzment in mind.
Write your problem statement before you write your answers. s

i
!
|
|
| Bl - e
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= ——— s |
17 i Answer any twe of the following: N I_ |l
o MH . . :
a) f Based on the given user perception/ feedback create a design brief using the “r4l 3 1 2 ,
/ |

following template,
User perception/feedback

1. Shyam often forgets to complete his assignment; and is in need of an !
efficient way to track his to-do list 3 /

2. Shyam also needs a tool/planner to help him perform to his true potential J'
in his exams |

|

e s

|
!
Problem statement [ ii !
Design goal/objective ; i‘
‘\—-__ﬁ______— — T "
Take a product of your choice and using the P in SCAMPER 1o modify it. Compare 3
your drawing and explain the difference.

b, LS 1
Draw a simple sketch of your concept/idea to help your team understand your idea f 416/ 5 5 |
better !

= I

M : Marks; L. Bloom’s Taxonomy Level; CO; Course Oy lcome; PO: Programme Outcome

Blooms Taxonomy Leve] - : 20% j

Blooms Taxonom Level -2 40%

Blooms Taxonomy Level —3 & 4 k:‘ 40% "
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